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BREAKAWAY ROOM 2 1D

Ambush or Authentic?

Managing Online Reputation in the Creator Economy







What is the Creator Economy?
YouTube, TikTok, Instagram, Substack, Patreon, Twitch

300 million active creators worldwide

Industry valued at USD250 million — projected to double to
USD480 BILLION by 2027




Ambush marketing

Ambush Identity




Bad reviews and review bombing

McDonalds Pennsylvania 2024
Out-of-Context Viral Misconceptions

Impersonation Accounts & Scam Backlash

Sara Eisen

Misleading Headlines & Viral Rumours

Algorothmic Amplification of Negativity



t—i '

i
e
> 4

- 2
(78

s

%

&

B
f«r
&

b
2
r

: “
- &
SO o
oW o ":}u‘ ’
Vv

™ ! l’
S

-~

® *#\:{-f-

AN

Treat Your ldentity as a Brand Asset

Use Authenticity Markers

Monitor your Digital Footprint

Build a Rapid Response Plan
Pre-drafted statements
Evidence collection protocols
Platform escalation channels
Takedown mechanisms
Legal Backup

Address Al Risk in Contracts



Requesting removal of fake or malicious reviews through official platform channels

Reporting coordinated review attacks (review bombing)

Encouraging verified customers or followers to leave genuine reviews to dilute bad-faith attacks
Publicly clarifying misinformation before it spreads

Using crisis communication statements

Leveraging IP to remove impersonator accounts quickly

Engaging professional reputation firms when necessary
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Trade marks, copyright and personality rights are the
fastest, most effective legal tools for getting:

Fake videos removed

Impersonator accounts shut down

Review bombing addressed

Fraudulent content de-indexed from search
Deepfake pornography taken down

Al clones of your likeness deleted

Scam websites shut down

False endorsements removed




Alright, alright, alright
|dentity based trade marks

Name, signature phrases, personal branding and
likeness

Trade marks — frontline defence

Matthew McConaughey speaks in 2018 in Las Vegas. (Chris
Pizzello / Chris Pizzello/Invision/AP)




THANK YOU
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